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Chris Murray – Director, Red Hill Valley Project

Jennifer DiDomenico – Information & Business 
Consultant, Red Hill Valley Project

Jeremy Freiburger – Creative Director, Imperial Cotton 
Centre for the Arts

Louise Dompierre – President & C.E.O, Art Gallery of 
Hamilton

Bryce Kanbara – Proprietor, Artist, Curator, You Me 
Gallery

Mansaram - Artist

Werner Plessl – Executive Director, Waterfront Trust

Arthur Greenblatt – Executive Director, Dundas Valley 
School of Art

Councillor Bob Bratina – Ward 1

Paul Shaker – Advisor, Rural & Urban Affairs, Mayor’s 
Office

John Dolbec – Chief Executive Officer, Hamilton 
Chamber of Commerce

Paul de Courcy – Executive Director, Arts Hamilton

Lorne Leiberman – Westside Concert Theatre / Creative 
Arts

Councillor Tom Jackson – Ward 6

Ron Marini – Director, Downtown Renewal Division

Bill Janssen– Manager, Community Planning & Design

Joanne Leung – Planner, Urban Design

Mary Pocius – Executive Director, International Village 
BIA

Michael Allgoewer – Artist / Board Chair, Hamilton 
Artists Inc.

I n t e r v i e w  Q u e s t i o n s

The purpose of the Public Art Master Plan is to establish 
a ten year plan, developed in consultation with City Staff, 
external stakeholders, and the public to identify ideas, 
sites, and opportunities for the placement of Public Art     

in Public Places throughout the city. 

1. What does public art mean to you?

2. How has public art affected you and what has been 
your most profound public art experience?

3. Have you had any direct experience with public art 
in Hamilton or elsewhere?

4. What are the opportunities for public art in 
Hamilton - locations, destinations, opportunities to 
shape the image of the city, etc.?

5. What are the challenges for implementing public 
art in Hamilton?

6. How should sites be identified and do you have 
any particular sites that warrant consideration?

7. How should priorities for public art be established 
(i.e. funding, types, location, visibility, etc.)?

8. How can we improve the public art process in 
Hamilton?

S t a f f / E x t e r n a l  S t a k e h o l d e r  I n t e r v i e w e e s

The following is a list of City Staff and External Stakeholders who participated in one-on-one interviews as part 
of the consultation process:
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I n t e r n a l  W o r k s h o p 
P a r t i c i p a n t s

The following is a list of individuals who participated in 
the May 11, 2007 Internal Stakeholder Workshop:

Ken Coit - Planner, Urban Design

Ian Kerr-Wilson - Curator

Joanne Leung - See Steering Team Membership

Susan Jacob - Acting Manager

Justin Readman - Project Manager 

Barb Powell - Manager

Mac Swackhammer - Curator

Donna Reid - Ward 2 Assistant

Paul Shaker - Advisor, Rural & Urban Affairs

Bill Fenwick - Director, Culture & Recreation

Anna Bradford - See Steering Team Membership

Patti Tombs - See Steering Team Membership

Elizabeth Wakeford - See Sterring Team Membership

I n t e r n a l  W o r k s h o p 
A g e n d a

May 11, 2007 – 9:00 to 12:30 
City Hall  (71 Main Street West), Room 110

WORKSHOP PURPOSE

The purpose of the Workshop is twofold:

1) To brief key City Internal Stakeholders on the City’s 
Art in Public Places Policy and the Public Art Master 
Plan Process; and,

2) To provide City Internal Stakeholders with an 
opportunity to provide input into site selection, 
types of public art and priorities for public art in 
Hamilton.

WORKSHOP AGENDA

8:45 Refreshments

9:00 Workshop Introduction 

9:05 Presentation on Public Art in Hamilton (Anna 
Bradford) 

9:20 Presentation (TPP): 

for public art  

10:00  Break / Refreshments

10:15 Workshop Discussion to review the 
definition of Public Art

10:45 Workshop Discussion on typologies of 
public art

11:15 Workshop Discussion on the preliminary 
mapping of possible sites for public art

11:45 Workshop Discussion to help to determine 
how to give priority to sites

12:00 Report out and summary of key discussion 
points

12:30 Close



O n - l i n e  S u r v e y  The following are screen captures from the Hamilton Public Art Master Plan On-line Survey:
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O n - l i n e  S u r v e y  R e s u l t s

Q3: Postal code.

Postal code.

Counts Percents Percents
0 100

L8P 56 24.8%

L8R 15 6.6%

L9H 15 6.6%

L8N 14 6.2%

l8s 13 5.8%

L0R 9 4.0%

L8L 9 4.0%

L9C 8 3.5%

l8h 6 2.7%

L8M 6 2.7%

L8G 5 2.2%

L8T 5 2.2%

L8W 5 2.2%

L9A 5 2.2%

L8e 4 1.8%

Other 51 22.6%

Totals 226 100.0%

Mean --

Q4: Artist

Artist

Counts Percents Percents
0 100

Yes 83 37.1%

No 130 58.0%

Not sure 11 4.9%

Totals 224 100.0%

Mean 0.00

Public Art Enthusiast.

Counts Percents Percents
0 100

Yes 162 72.6%

No 29 13.0%

Not sure 32 14.3%

Totals 223 100.0%

Mean 0.00

Please provide an example of public art that made an impression on you. Describe how it 
affected you and where it was located.

Q6: Example/Impression of public art.

Q5: Public Art Enthusiastic
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Describe any other priorities you feel would be important.

QG2: I Believe:
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Enhances our surroundings
and infrastructure

167.0
75.2%

50.0
22.5%

4.0
1.8%

0.0
0.0%

1.0
0.5%

0.0
0.0%

222.0
100.0%

222.0 5.72

Contributes to tourism 112.0
50.7%

70.0
31.7%

33.0
14.9%

3.0
1.4%

1.0
0.5%

2.0
0.9%

221.0
100.0%

221.0 5.28

Stimulates economic
development

73.0
33.0%

74.0
33.5%

59.0
26.7%

9.0
4.1%

1.0
0.5%

5.0
2.3%

221.0
100.0%

221.0 4.88

Gives people a greater
sense of community pride

147.0
66.2%

62.0
27.9%

7.0
3.2%

5.0
2.3%

1.0
0.5%

0.0
0.0%

222.0
100.0%

222.0 5.57

Reduces vandalism 48.0
22.1%

48.0
22.1%

74.0
34.1%

32.0
14.7%

5.0
2.3%

10.0
4.6%

217.0
100.0%

217.0 4.33

Is important to our
community

139.0
64.1%

61.0
28.1%

13.0
6.0%

2.0
0.9%

1.0
0.5%

1.0
0.5%

217.0
100.0%

217.0 5.53

Whole Group 115.6
52.1%

61.1
27.5%

31.9
14.4%

8.7
3.9%

1.7
0.8%

3.0
1.4%

222.0
100.0%

222.0 5.22

[Continuing table]

I believe:

Mean

1 6

Enhances our surroundings
and infrastructure

Contributes to tourism

Stimulates economic
development

Gives people a greater
sense of community pride

Reduces vandalism

Is important to our
community

Whole Group





P
U

B
L

IC
 A

R
T

 M
A

S
T

E
R

 P
L

A
N

C
ity

 o
f H

a
m

ilto
n

What locations and types of public art do you recommend for Hamilton and why?

North

Q20: Locations/Types of public art.
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Please share any additional comments or suggestions with us.

Q21: Please share any additional comments
 or suggestions with us.



P
U

B
L

IC
 A

R
T

 M
A

S
T

E
R

 P
L

A
N

C
ity

 o
f H

a
m

ilto
n



NetCollect Pages

Counts Percents Percents
0 100

1 233 100.0%

2 230 98.7%

3 225 96.6%

4 224 96.1%

5 224 96.1%

6 224 96.1%

Done 218 93.6%

7 5 2.1%

Totals 233 n/a

Mean --

Q22: NetCollect Pages chart
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Approximately 100 people in total attended 6 
public workshops held between June 5, 2007 and 
June 12, 2007 in the following 6 communities:

1. Hamilton - Lower City
2. Stoney Creek
3. Dundas
4. Flamborough/Waterdown
5. Ancaster
6. Hamilton [Mountan] and Glanbrook

The following is a summary overview of the 
workshop  outcomes and the input from participants 
that formed the basis of the final site selection and 
Master Plan recommendations.

3 Workshop Activities:

1. Possible sites for public art
2. Image and inspiration for public art
3. Criteria to define priorities 

H A M I LT O N  -  L O W E R  C I T Y
6 table groups
30-40 sites identified per table group

Criteria for Prioritizing Sites: 
> Community Need/Community Driven
> High traffic/high visibility
> Gateway opportunities
> Accessibility
> Public input into site selection
> Distribution among all Hamilton    
 communities

> Public-Private Partnership opportunities
> Local/Historical Significance
> Revitalization opportunities
> Build on existing strengths/assets
> Budget
> Local artist involvement

S T O N E Y  C R E E K
Nearly 30 potential sites including:
> Devil’s Punch Bowl
> King and Centennial
> Town Centre
> Turtle Ponds

Criteria for Prioritizing Sites: 
> Low cost/Budgetary consideration
> Visibility
> Potential Impact
> Ease of implementation
> Local/Historical significance

D U N D A S
Over 30 sites including: Old Town Hall, Highway 8 
look-out, Dundas Driving Park, Bruce Trail

Criteria for Prioritizing Sites: 
> Economic impact potential/Tourism potential
> Visibility
> Local/Historical significance
> Community identity
> Durability/maintenance
> Aesthetic
> Partnership opportunities (Doors Open)

> Gateway opportunities
> Revitalization potential
> Youth-based

F L A M B O R O U G H / W AT E R D O W N
Over 20 sites including: Clappison’s Corner, Downtown 
Greensville, Smokey Hollow and Joe Sam’s Park

Criteria for Prioritizing Sites: 
> Visibility
> Cost of Maintenance/Durability
> Educational/Historical Value
> Partnership opportunities
> Potential tie-in with Capital Works
> Youth Expression/Involvement
> Consistency with Urban Design Guidelines

A N C A S T E R
Over 30 sites, including: Fieldcote Memorial Park, Brock 
House Park, Bruce Trail and Fairgrounds

Criteria for Prioritizing Sites: 
> Visibility
> Access to Utilities
> Cost of Maintenance/Durability
> Educational/Historical Value
> Accessibility (Enjoyed and accessible by all)
> Eyes on Street (in active locations)
> Cost of site
> Distribution among the entire City
> Partnership opportunities/Willing donor

P u b l i c  W o r k s h o p  S u m m a r y



HAMILTON [MOUNTAIN] and GLANBROOK
Site types:
> Escarpment similar to Mt. Rushmore
> Holograph at steel plant
> Integrated art on the mountain
> Build a bridge over highway in Dundas
> Associate with the airport

Criteria for Prioritizing Sites: 
> High impact
> Ability for partnerships
> Willing and supportive host

C O N S O L I D AT E D  I N P U T  F R O M  T H E  6 
W O R K S H O P S :

Key Public Art Themes and Inspiration
> Cultural heritage
> Social heritage
> Industry/labour
> Natural Environment
> Youth
> Historical events
> Recreation
> Important sites (ie. airport, municipal buildings, 

historic sites)

Key Site Selection Criteria
> High visibility/high traffic
> Cost of Maintenance/Durability
> Educational/Local Historical Value
> Accessibility
> Equitable Distribution
> Partnership opportunities  

> Potential tie-in with Capital Works
> Youth Expression/Involvement
> Consistency with Urban Design Guidelines/Policy 

Documents
> Community Need/Community Driven
> Revitalization opportunities
> Build on existing strengths/assets
> Budget - ‘best bang for the buck’
> Local artist involvement
> Ease of implementation
> Economic impact potential/Tourism potential




